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ZALORA... the place where everyone makes a big difference, and have fun while doing so! If that sounds like your kind of company, read on.

At the moment, we are looking for a Customer Relation Management (CRM) Intern

Location: Ho Chi Minh City, Vietnam

[bookmark: _GoBack]What’s in it for you?

Super fun and casual atmosphere
You have the ability to make an impact – we’re a startup and your ideas and efforts matter!
Significant global career growth opportunities in a fast-growing business
Opportunity to gain working exposure in 8 Southeast Asian markets
International mindset, close collaboration with our friendly senior management
Career Development 
Vietnamese Social Insurance
Heath and Accident Insurance 24/7 for you and your family
Parking Allowance
Coffee Corner
Referral Bonus for everyone
Passionate, Innovative, Responsive and Adaptive culture
Young, trendy and dynamic working environment
You will be working with super star colleagues from local and regional team
Employee engagement activities 
Join us, we will train and set you up for success

More details on the role:

Customer Relationship Management (CRM) is an approach to managing a company's interaction with customer base to achieve customer retention campaigns & initiatives
Please send your CV to careers@zalora.vn and own the job now
Support with execution of CRM channels. 
· Campaign planning & execution: Responsible for conceptualizing & managing a diverse range of customer retention campaigns & initiatives
· Generate ideas & explore ideas
· Prepare & present proposals
· Oversee the creative & production processes
· Champion successful execution (emails, SMS, push notifications, etc.)
· Campaign analysis 
· Analyze campaign outcomes in detail
· Draw insights & present results clearly (to facilitate sound decision making on next steps)
· Special projects: Participate in a variety of special projects as requested (explorations of system or process improvements, new retention categories & joint projects with Customer Service & Customer Experience)
· Customer focus: Work with Marketing, Customer Service, Customer Experience & Operations (to develop & maintain a customer-focused attitude toward activities, concentrating on those that most strongly contribute toward improving customer lifetime value
Requirements:
· Data driven, strong analytical, technical and mathematical abilities
· Bachelor Degree with major in Marketing required
· Above 3-year experience in a direct marketing environment (preferably in both acquisition and retention marketing)
· Understand customer relationships
· Effective verbal & written communication internally & externally
· Self-motivated, analytical, quick learner, organized, detail-oriented, multi-task
· Result oriented, strong drive & leadership skills
ZALORA Vietnam offers Referral Bonus to everyone.

Refer a friend to join ZALORA and receive a ZALORA referral bonus:

· VND2,100,000 for one position of non-manager level
· VND4,200,000 for one position of manager level
· VND10,000,000 for one position of Software Engineer position (API, Android, iOS, PHP, Python, Golang, MySQL, …)

Please be noted that Referral Bonus is NOT applied for ZALORA Management Trainee (Global) Program.

For further details or questions, please contact us at careers@zalora.vn

The ZALORA Story

ZALORA Group is Asia’s leading group of online fashion destinations. Founded in 2012, the company has a presence in Singapore, Indonesia, Malaysia & Brunei, the Philippines, Thailand, Vietnam and Hong Kong where it operates as ZALORA and in Australia and New Zealand where it operates as THE ICONIC. Employing more than 2,000 people in 9 countries, ZALORA Group’s localised sites offer an extensive collection of top international and local brands and products across apparel, shoes, accessories, and beauty categories for men and women.

ZALORA Group has been redefining online fashion throughout Asia by providing the very best in high-street style and trends, innovative technology and customer service.

In 2015, ZALORA became part of The Global Fashion Group (GFG), the world’s leading fashion group for emerging markets. GFG operates across 5 regions covering 27 countries through ZALORA, Dafiti, Lamoda, Namshi and Jabong, catering to the fashion needs of 2.5 billion people.


THE ZALORA VALUES

Passionate

We are passionate about fashion, and about our customers. We are consistently motivated by our desire to bring high-street fashion to all corners of Asia, and we work tirelessly to provide the best experience for our customers.

Innovative

As the leaders in fashion e-commerce in this region, we believe that continuously enhancing and redefining our product offering is key to moving ZALORA forward. We are continuously seeking new and innovative ways to do things, and believe in bringing new ideas to the table.

Responsive and Adaptive

We are responsive and adaptive to the market we are in and changes going on around us in both fashion and technology. We adapt our offering to best fulfil the needs of each country, taking into account culture, socio-economic status and the overall climate in each country ZALORA operates in.
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ASIAS LEADING ONLINE FASHION DESTINATION

BE THE NEXT BRILLIANT LEADER IN ZALORA GROUP ’ ‘




