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. The Master in Marketing and Advertising

We are proud to launch the next intake of the only truly practical and business oriented
program in Marketing Management. This course has been offered in Ho Chi Minh City for more than 5 years, graduat

ing more than 200 marketing professionals.,

Markating, customer relationships, advertising and business communication are the keystones of a long term sustain-
able business and the nesced ingredient of short term company performance, They should be managed in a profas-

sional way, with a great deal of creativity and with a clear view of customer perceived value.

The Master in Marketing & Advertising (major in Marketing Management) is designed to Drepare managers
from the private sector to better manage the marketing, commercial and communi-

cation functions in order to be more competitive in the market economy.

This program is operated by the Solvay Brussels School of Economics and Management [Universilté Liore de Bruselles)

in partnership with Ho Chi Minh City Open Uiniversity




. Who should attend ?

Landidaies must have a unvarsily degree and showe sobkd English skills, They should D working n commercsal and cusiomer senices OF 18xnNg marketing and
BUSINESS SOMIMUMCANoN poOstons. -”-'-!'I' can aleo ba markeling consullants, DBUSNess wers oF Qeneral mansgers. Al mus! demonsirale mﬂturity and

professional experience (minimum 2 years),

Candidates must have 8 Clear interest for boosting their career in marketing regardiess of ther current cccupation. Ambition, aodity to

commumcae wilh olhers, craainaly and laadarsnip potental are the gualies wa &g looking 100

This Crogran waill enabse partonants 1o soouane oD level 'H.I'I-i"\-.'-.h:'q'_'lgi' from 1008 Westarn prohessnrs and expes. Shecents e 45 caraiu h' sadanted) wil
become better in ther jots and increase the overall level of

professionalism of their company.

T resly sy iated Bhee prochicl fepects of the kectune | et o | could apply evengthing | heard in the cless iomy
claly cleslings mrmy work, with iy clets de el s with my ranagermenit srd ooleguis. Afer A yesr of kaemirg
Tt arraamd by e prociei | muscs sinedchy. A nol only mee o e manacerment of my compayd
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The Content

The Master in Markeling and Advertising {major in marketing
management) conslets of a total of 324 howrs of evening orF
waakend classes (6200 tl 2200 p.m. or weekond daytima),

epread over a 22 months parked.
The program ks split into 3 modubes

1. Knowing and Understanding
Marketing Fundamentals (144 hrs)

= Strategic Marketing Management

Strabepa Marketing Maragement ;| This Riroducion courss & desgned
by present he hesc concepts of marketing management and 10 offer &
concopiual framowork neoded to infograto the MW progremme. Bosed
o Curren! chabongoa facod by marketng monagors in Vietnam and
OWFB00a, it Qoo doop o tho hoat of o markesng procoes oa 8 should
b i our bmin. Corlempoany customor Dohmsc, sagironialion crilonin.
tarpoting stmbogios, poatoning idons ond atrmtogic cfferoncinbion will bo
Choanly ocamiunad,

* Business and Marketing Planning
Biminess & Markiahng Plannng #@ ofler Tha meen pianning & coinol 100k
whdaly iUBB0 i MarHehng managemant. i will bang shudanls very practcal
MR- pO0UCT pRothoss plsnnang. alc. Tha Colrsa will Biad desngiish

B hord MLIMNaMCnal COMpaness Endengo thar markiatng budgatng
Oy

= Managemant Accounting and Controd Systems

Managamant Accounting B Condrol Systems  This nirocuchon courss &
raded 10 magler (he essental pkvmants of plannng, Dudgalng & Conins
i by marknting managors in sheir doy-1o-dey oparnbone, Starting by a
ey Of Dl " @Dl ng fOF Non BCCOUDnGs” pancDias, The Courma,
buagh by o MNG prolossonal conolor, focusos on B uso of acogquoln
Oy e ROITTMNG INCHMCDR0NT L0 Iy Markleng SO0cikals,



# Markat Reseanch, Customer Bahavior and Compatitive
Inlelligence
Warkat Resaarch, Customar Bahaeor and Compatitve inbellpancs wil
Tocus on finding and analysing markal nicrmiation from the marketing
Manac’s PeFspacive moes than from th ressarchoer's. perspoctseg.
Ty the rresrkating manaegers probim s imom o delect nesvant
inlonmation Shan gnly finding i, This means having o Clear wiey on what
imdpnmation is realy nocessary, then detacting valid primany scumes
oo daciding bo lend o proprstary markot ressanch,

* Building and Managing Brands

Buiding and Managing Brands & of courss o topss of first imporiance
‘o marketoons of B businessos bul alss today in B28. Branding hos
changed. & has becoma a strategic alemaent of the markating ks
proposition. Mo, brands am rot maraged as bafore. Compatition
for customar and user afiontion is remandows and brand managoemsont
vy irdngring e wisbility bools Inndiing 0. 1F ree Soncepl of
mputabion manngnmend,

= Sales and Custormner Relationship Management

Sales & Customer Relationship Managoment will show how tradiional
salos skl harn evobd toward a sophisticated markating function
inkd to strategic goals. Alen, this course will dissinguish batwoen tha
salos task (quite short term) and customer nelationsip managament
ficang term orieriec). it will alan show how tha ntroduction of IT has
ofgrod mew informnation 1ools helping sales and markebing managens o
Datter folow kary acoounts and indridusl custome s,

2. Becoming a Top Level Marketing
Manager (180 hrs)

= Global Political and Economical Market Emdronmaeant
Gntal Podtical and Ecoromical Markot Ervircemaert: The course wil
focus o1 fha Fugor qoeepoiticl e shaping the woekd in this
bgeng coeturg. Ths lersational gropeodticnl and ecooormicnd
Erseane must b wisl Lodrsiood by rarkiting mErigens s the
Erusirescs ermArOnMEnt evoives al an axdremily rapid Dace i an ever
changing ghotsal market place.

= Advertising, PR and Business Communicaticn
Acbpriising, PR and Business Communsation will confron studonis
with tha noed 1o condiuct infegrated 38507 communicaticn campaigns
using varous Locks in o smerpetic wary, The coursa vl siso emphasion
thn nks bbwosn compaigns and markating strategy (i ierms of
segmaentation, targating and positicring] and the noed 1o managa
communication and brand acthwation in an analytical wery in addition o
crgathity.

= Peaple Leadership

Pooplo Leadership: this courso will work a5 o workshop typa actiay. i
well $acurs on Hurman Rescucs Managament a5 a marketing tool as i
alcrars organirations i batior senm cusiomens, espicially in sandcon
cppralions. As eadors, maketing, Sees and cusiomer sondce
ITEHIGGES (MUt PO Shiir ST 10 Grive customers. and LS
satistaction, This coursa will Sddnss lnacership Shyies and 1echniques
in i bty practical wany, LSing g plining and Gl Base action
iearring methods

* [nterculiural Relationships and Megotiaton

inbercullurl Retationships & Negooktion - this courks B ki in today
infernational envinormen] and even also in some domestic siuations. it
will allow students bo understand how culiunes inenact Bhe one with tha
cther ard to be confronted with practice of negociation in difisrend
cultural eddrorrmcnts. Cuastions such os personal siobus, rolationship
ia tirsa, gha and tike duals and parsonal & group commiStmants w48
|y eovnnd wSing iy = dovn 10 sarth = amples and cases.

* Aotaldl Distribution

Retall Disiribution will halp studenis reala why modem distribuion is a
stratogic lernent of the markesng max today, Cormmendial and
lopisticat aspects of distribution wil be covered, lrking supply chain
rerdagerrenl B mearkelinvg mardageen!. New distibotion sysiems,
ok irade lechnigues, franchising modes will be camingd as |
s Thed iy’ 10 IGOGrTEalion of mirkal eoondmes. On 5B wsis of
retal distribuson chinsg of alow Students 10 urderstand Bow a
modem Irace oLtk is managed

» International Markeling Strategies

inlermational Marketing Stmieges ; this & an achvanced counss
focusing on infrpcucing and devsloping brancs and products on the
infermational markets. The course will cover B main tools wsed by
infemational markpteoms, distingusshing bobaoen a pure splos &
digtribution appoach (n longer sufficend] ard o fully nlegmied
merkntng approach. Special - hol topics - wil ba also inclded such
a5 brand coprying & fraud, megabrands dominancs, #ic,

= Digital Marketing

Digital Markeding s a coursa that will, by its own naturn, v futum
challenges of markating as i mdates 10 the use of the interned and
Tubum sdemally connncing T cesiopmants . Studants sl am bow
10 mglcil marketing opporturities ganoraind by the inbemal and sl
e thae! & proper mansgement shouid b wsed 10 difsrncialn
froum the mvitituce of inbesmed ofiers.

& Marketing of Innovathve Projects

hirkatirg Maragemant of Inndrmlie Progacts waill oover (bl Spacific
i ol markiling conoHnts o projects mossly urkncan from
corizimis a1 strlup. in thisse cises, morket resanch dpchniques,
product conception, price setting and olther weys of conducing the
e haeing mibc ang 90 much diflerert from uswal prodiects and
Icading to immovation and conming all spocificitios and contingoncios
linked 1o the markiting of nndeaton.

3. Setting up a Marketing Plan
(equivalent 192 hrs)

Final project relatod to a business problem: students,
working in teams of 2, will have bo demonstrate their
problem solving skills using cowrse concepts and
showing thedr personal evalution. This action-orkented
work will be finalized in the form of a written report and
oral presentation (business-lilke).



B Facuity

Courses will be taught by senlor professors, marketing professionals and top experts. Al are
marketing practitioners and experienced in teaching in Europe or USA, giving students

gxposure Lo the most advanced technigues and knowledge,

Jean-Pierre Baeyens

MEBEA Harverd Business School, MEc in Management Solvery Brussels School,. Prof Basyens holds the Chair of Markeding &
Sobsay Brussats School, whers ha feaches Marketing Theony, Strategic Marketing Management and Infemational Marketing.
He &= alzo the Dean for Sohey Bruszsels School Vietnam programs and teachas reguleely in Visthi Masters programs in HOMG
and Hanol. His management caneer includes varoue tenures in MNC's [Procter & Gamibie, .| and nearly 20 years &5 consul-
toni, Doan mamoer amnd BOsor

Christian Bluemelhuber

Fh. D. at Ludwig-Maximilens-Unhersity of Bunich (LMU Germarn. A workd class speclalist on branding, be hald positions af
L, Technical University of Munich and -as visiting professor- at Virging Tech University, He i3 cumentiy holding the AB inbay
Chalr of Eurcmarkating at Sohvey Brusssels Schoaol

Claude Boffa

is & top expart i retal distribution, with a strong emphasis on internationgd retall and franchesing. Holdar of 8 M5c in Business
Enginesaring from Scévay Brussals Schodl, Brussels.

Starting hiz career as an audior, Claude Boffa managed for several years the frenchising fiction of international retall groups
bafors bacoming & specialized consuttant, iounding his own fimm, Coach Ewops




Marianne Claes

MEc in Maonagamant Soheay Birussals School. Sha is a very cepersoncad markeating esecutive, hawving cxencised her talents in
companies ke Procter & Gamible (President of the PEG alumni club) and WF Europe (Lee, Wrangler, Eastpack, ..} whena sha
headed tha Ewopaan marketing operations. Sha’s now ful thme 1eaching and acdvising companies,

Fabian Delahaut

With a bachelor daegres in Prilesophy and an MBA at Sohvay Brussals School, Prol. Delahaut is working as a profassional tralrer in
sales and as & lectuner at Sobsay Brussels School and HEC Ligge. He also =its on board of directors in several small and medium
EF8 CoMmpanies.

Eric Deprins

MSc in Management Solvay Brussals Schood, has a tremandous expenence in marketing and ganeral management. He worked
naarty twenty years with Unilsvar as International Brand Managar, than Marketing Director and Managing Director, He than joined
JohnsonDiversay Inc. 8 global leading Amarican based compary in the market of professonal ceaning and hygiens product and
sanvicas, when ha was Vice Prasident for consumer brands. Finally, be was GED of Toyota Belgium and has now decaded to ba a
consuftan and lechurer in marketing and strategy.

Geert Desager

is Chiaf Dperation Oficer at DDE [Doyle, Dana & Bernbach] intermational advertising agency. Ha's a digital marketar with mone
than 15 years of aypanencs in managing, saling and o marketing digital projects for blue chip comparnies, Previously, be was
Senior Marketing Manager Southeast Asa, Koma & india b Paypal and Marketing Manager Southeast Asia for Microsoft. He's
beaen beaching in Vietbi Solvay Brusssls School programs for many years and got his MBA inom Linsversity of Liverpood and a
Mastar in e-busingss from Sokay Brussals Sohool

Claire Gruslin

has bean eaching inMemational marketing, e-businass, strategy and CER & Linkversity of Ligga, Bagium for mona than 10 yaars,
Price, she held axacutive positions in marketing and procuct developmant in vanous companes,

She holds a degres n English language translation and a Master of Art in international Business, Har intersst include usa of
irformation echnology for markaling  pupases. She s manages a vineyard n Francs and i very active inwing marksting.




Madeleine Hubin

BA in Interpretation English, BA in Linguistics from from the Catholic Unsersity of Loesaln, M. Hubin atso holds & MA n
intermational Relatons and Euncpean Poltics from the University of Ligge, Belgium, She's & lecturer in Intesmational Retatons
Organizations and Stratecic Stekes in Globaksation as wel as Associate-Professor in Disseraton Methodology in the
Master in Global Management at HEC-Univeresity of Liésge. She has boean teaching Intemational Relations and Globa
ECOnomic Bnd poftical envinonment inMiemeDus courses ovarsass [Solvey Brusssls School Viatnam, Linesersity of Wersaw
Mansgament Schood, Instilut Européen des Hewdes Etudes Intermationales of Mica, Francs].

Olivier Kupferman

MSc in Managemend Sobay Brussels School, with a speclalization in marketing, Olvier Kupésrman was & Brand Manager
with Besarsdord, a kading manulecturer of cosmetics and personal cane produscts (Mivea) whens he developed brand
strabeges and maneged new product lEnches, from market analysis to sekes coordination. He was then Senior Strategy
Consuliant wih Roland Barger, an internationsl consudting firm, and Corpomate Strategy Manaosar for Wolters Kiiewes, a
global leading pulblizher for tax, legal and health professionals. He ts now advisor to ksted companses and has been teaching
with Sofvay Brussats School Vistnam for several years.

Craig Nathanson

KA in Human Development from the Fiesding Graduwate Institute, CA, M.5. iIn Telscommunications Managamant from
Golden Gata Unevarsity, Ca and BLA. in Human Relaticns and Organizatonal Behavior at University of San Francisco, CA, &
Professor of leadership and human resounce managemeant. He spant 30 years at senior kevels in both technology and human
msolrce related aneas (Intel,...). Basides Soheay Brussels School, Cralg has been a wisiting lecturer for the Acadamy of
Mational Econcmy in Moscow, Rusaia, is curmantly a visfting professor at Shemyang Linkveraity of tachnoiogy in China and is

an online professor for Lverpool Unkersity in El'li.'lél.rHJ

Stéephane Paulus

M5c in Managermend froen Sobvay Brussels School, S1éphane Paulus s Vice-Presdent, Management Information Processes
& Systern and Vica-Presidant, Ragional information Officer al Gatronics. His expertisa includes giobal applications develop-
mants, implamentation and support, 8-businass solutions, cusfome>r relationship mansgement and enterpeise relationship
managamant. Prior to that, ha had a long expenence as controler in MNG's. He's baan teaching accounting & control to
markating pecpds for yaars,

B e
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Michel Schoonbroodt
MBA, with a spociairation in markating. from tha Linkersity OF Chicago Graduate Schood of
Busiress and MSc in Apphad Econamics fom the Cathaic Linverssty of Lourain,

M. Schoonbrood] has been working with Unilevar, Citybank and billoom imermaticnal
Caliular bafom founding Accivty, a consulting firm peowiding marketing and stirategy advices
for nnovative Busnasses (from the strategy raview wolo ils concrete implamantation)
Basides M. Schoonbroodt has taughl corporale stratégqy and marketing at HEC Unbvarsity of

Ligge for almost 15 years and marketing of innovation ol Sobvay Brussels Bohool Viatnarm,
h —

Jean Tondeur

holds a kaster ol Scences in Sconomits frm Linversis Libre de Bruceles (LILE), and an Executieg Master Dedgras in Managermend roem Soheay
Brussals School of Econamics & Managamani. Ha & a Prolessor of markabing managemant al HEC-Manageman! School =Lirfsarsity of Libos snca
1892, Ha is also a marketing lecturar al the Scheay Brussals Schod (ULH] | J. Tondew staeted his canser in sales and markating in a busingss 1o
bursiruzss: environmman] and beld vadous markating and sales axecutivg msponsilities in FMOG and in the services sactons, He has been a parner-
corsulian! in markating and stratedy in consulling companias. Ha founded vanous Exadutivg ECucalion prograsnmas and has 1aughl or years al

vanous Management Schools in Balgum, Vistnam (585-EM MBA) | Bulgana fdaster Degma IFAG)

Alain Van den Eynde

Master's diagres in Law at Unhersitd Libre do Bruosles, After a brief carssr 25 an Atlormiay, Prod, Van den Eyndie decided to mova into the advertssng
bursiruess: whan b worked for several ki agendcies [Lintas, BEDO and JWalter Thompson) during micea than 10 yaars, In 1987, togathar with two
craatheg partmners, e Boundad & 1ocal hol shop, which straight aaay achiead groat Sucoess. In 1999, Alain dned MoCann Bagum as Countey CE.O,

urrtil fhe e of 2009, and in January 2000 b betama senior parbnar ina niey local communication agandy,

Pascal Wuillaume

Bacheior mappied sconomics Antaeam Uniasrsity & Master of Business Adminisiralion Stern Graduste schood of Business Adminisiralion, Mew York
Linhearsity, Prof, Wislliema managed sevord slock Bslod companies, His st post wiss Ghagl Exeoutive Oficer of tha multnilional Fourtan Grougp, Ho
hus @ wada inlarnatonal Dusinagss axparancd, with lanunss n P LS, Europa £ Far Eas) Az and kas a dead knovdadge of starculiurad ralationshps

all o [hal workd
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EQUIS quality label by the European
o for Managament Development. Thea

s Solvay Brussels School of
‘Economics & Management
[wowna solvay.edi)
snowned Business School that has been
B

# -pm of ULB (Universith Libre de
!' 8} located in Brussets. For mome than a
1 Brussels School has been a
gk -.i leader in management education in
1 | organizes mulliple executive educa-
3 grams and provide ftraining in both
! d spacialized amas ol managemenl.
1ed in Balgium 20 yoars ago, the Master in
glineg and Advertising (MMA) is a rencwned
ram when graduates are highly sought after

-

4 Mobel prizes for the
- research from ULB

'
/

Ho Chi Minh City Opan University
www.ouedum)

; ill inh City Open University was founded
80 to offer an open way of training. HCMC
Iniversity provides a variey of programs
'°-: praduata to postgraduate, ranging
fesite, distance leaming, learning at
Euhmk. canters, aiming at maating

negds. HOMC Open University
started cooperate with Solvay Bressels
School in 1984 to provide several joint master
programs in Ho Chi Minh city, which aims at
meating vanous leaming neads of sociaty and
ﬁhhﬁh fo the enlargement of the human




. 7 reasons to join this program

CE

A unique carser praparation leadnyg to mmediate avancemant, promobon and salary iIncreasa

A Waskcen Cogrod fom & resligious Sehood of Managemant and (o European Linkerssly, Sohdy Brussels
Schodl is ranked in the top 25 in Europe Tor Masbers in managemend and holds the famous: international
Ermquis aecrecktation

A state of 1he arl cwriculum taught by top Western seror professors, Based on th labest trands in tha
ik ing incesing:  mMmord KRosBonn rmeang a 5okl basa 1o perommancd and CIredr SUCoRSS

A laaming peocess based on neal practics, business casa discussions and professional projects rather tham
e By

Concrele resulls for yoursed, You will gradualbe with sirong confidenca, n depith achonable knoededos and
sirong creathiy

A flaxibla schedule alows you to kesp your working aclivities. Classes take placs in the evening
{Bprm-Spm] and weekands

Joning a great network of alumnl, mome than 1,500 in Viatnam and 15,000 wortedda,




How to enroll?

Admission regquirements:

. FaCOONPed UNPaargIly cagnes

L] Al least 2 waarg professional axpenenca

. Froficiency in Englsh (TOEFL 530, LTS 6.0, TOEK 70 or equivaient)
Certificaie must ba prowvided or eadance of the equvalence must be proved

Candidates should submit their application foem before May &, 2012

Admission procedure:
The selection wil ba based on
Fiasuit of tha interdeny in English
Apphcant prolile (prolessional mabunty, pessoneity and commurecation skks will be

closely exammned by solecton uryg

Tuition fee
The cost of the full program = about 187 millon WD per studant (hie amount te subject to confimmation
o the date of L‘Ai:.'l'l'lv.‘ll'“r i Purctgn ol IZ‘..U.'.l'I."."lI.'_E rates).

For more information, please contact:

e UL TR T ’ %l ; Eanin i
Ha L d ATy an Linng T S MVERS LSS DTN O ECOno0

Graduate School and Maragament [Vieinam

Rooem 206, 97 o Van Tan, Dist, 3 t19th FL, Fdaco Bidg., 81-85 Ham kghi
Ho O Minh City, Vietnam Dist. 1. HCMG, Viatnam

Tiel; 08-353.00,947 Tad: 08-3c01 40000

Emai: postgraduate@ou.edum Frmall: infrdanhay-ulh.ong

it e L wm

Wabaie: ipotsohay-mbDaedu,un




