	TRƯỜNG ĐH MỞ TP.HCM

KHOA NGOẠI NGỮ
	CỘNG HÒA XÃ HỘI CHỦ NGHĨA VIỆT NAM

ĐỘC LẬP- TỰ DO-HẠNH PHÚC
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NGÀNH TIẾNG ANH THƯƠNG MẠI
Môn chuyên ngành: Tiền tệ ngân hàng – Marketing (90’)
I. Tiền tệ ngân hàng
1. Money and its functions

2. Kinds of money

3. The process which turned a goldsmith into an original banker

4. Motives for holding money

5. Main functions that banks perform: safeguarding; transferring; lending; evaluating creditworthiness; guaranteeing the money

6. Monetary policy

7. Fiscal policy

8. Criticism of monetary and fiscal policies
II. Marketing

1. Steps in the marketing research process

2. Types of competitors

3. Types of buying behavior

4. Targeting strategies

5. Brand-name strategies

6. Product strategies

7. Vertical marketing systems; forms of franchises

8. Factors influencing the effectiveness of an advertising message

9. The sales-oriented approach versus the customer-oriented approach

10. Ways to enter a foreign market


(Students will be asked to write answers in well-organized paragraphs.)
-----THE END-----
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