TRUONG PAI HOC MO TP. HCM
KHOA XAY DUNG VA PIEN

PE CUONG MON HQC

1. THONG TIN VE MON HQC
1.1 Tén mon hoc: Marketing Xay dung Ma mon hoc: CMAN3208
1.2 Khoa phu trach: Khoa Xay dung va Dién
1.3S6 tin chi: 02 (LT)

2. MO TA MON HQC

Qua trinh marketing bat dau bang viéc phai hiéu biét sau sic moi trudng
marketing xay dung nhu cau va udc mubn cua ngudi tiéu dung, trén co s6 do
doanh nghiép s& xay dung mot chién lugc marketing huéng vé khach hang
(customer-driven marketing strategy) nham cung cip gia tri vuot trdi cho khach
hang. Pé trién khai chién lugc marketing dd chon, doanh nghiép phai cu thé hoa
chién lugc marketing ciia minh thanh mot chuong trinh marketing lién hop
(integrated marketing program) bao gdém cac yéu td : chién lugc phat trién san
pham (Product strategy), chién luoc dinh gia san pham (Price strategy), chién lugc
phan phdi (Place strategy), chién lugc truyén thong/chiéu thi (Communication /
Promotion strategy).

Mot xu huéng méi can nhan manh trong marketing hién dai 13 tap trung vao
viéc xay dung cac quan hé c6 loi voi khach hang muc ti€u (profitable customer
relationships) bang cich dap ung vuot mong doi cua khich hang (customer
delight). Bén canh do, viéc tao ra lgi nhudn va tai san khach hang (customer equity)
la muc ti€u cta toan bo cac hoat dong

3. MUC TIEU MON HQC
3.1. Muc tiéu chung

Muc tiéu cua mén hoc 1a giup sinh vién nam ving va van dung mot cach
linh hoat cac khai niém nén tang ctia maketing vao cc hoat dong marketing thuyc té
cua doanh nghi¢p xay dung.

3.2.  Muc tiéu cu thé

- Kién thirc: Nam duoc kién thirc mon hoc sinh vién c6 thé phéc thao chién
lugc marketing xay dung bao gom: phan khuc thi truong, xac dinh thi truong muc
ti€u va dinh vi hang hoa trén thi truong.

- K¥ ning: Cu thé héa chién lugc marketing thanh chuong trinh/ké hoach
marketing lién hop Integrated marketing plan/program) bao gém 4 Ps : chién luge
phat trién san phidm Product strategy), chién lwoc dinh gi4 san phim (Price
strategy), chién luwoc phan phéi (Place strategy), chién lugc truyén théng/chiéu thi
(Communication/Promotion strategy).



qua

- Thai d9: Nhan thtrc dugc tAm quan trong cia Marketing xay dung trong
trong quan ly xay dung tr d6 xay dung va thuc hi¢n chién lwoc marketing c6 hi¢u

4. NOI DUNG MON HOQC

So tiét

STT | Tén chwong Muc, tiéu muc Tai licu
TC |[LT |BT |[TH | twhoc
1 |CHUONG 1: |1.1. Syradoivaphat
TONG QUAN | trién ctia marketing - Philip
VE 1.2. Khéi niém Kotler,
MARKETING Marketing Quan tri
TRONG XAY marketin
DUNG 1.3. Muc tiéu va chirc NXB g
) nang cua Marketing Théng ke,
1.4. Marketing Mix 2002
(Marketing tong hop) 5 4 1 ]
1.5. Phan 103_1 Marke“ng
Marketing xay dung,
1.6. Khai quat vé Ngo Thi
Marketing trong xay Thanh
dung Van
1.7. NO1 dung cua
khoa hoc Marketing
2 | CHUONG 2: | 2.1. Nhiing van d¢ - Philip
THI chung ve thi truong Kotler,
TRUONG |55 Ty truomg xay Quén tri
VA THI dung marketing,
TRUONG ' _ _ NXB
XAY DUNG | 2.3. M0i truong Kinh Théng ké,
) doanh cua doanh 2002
nghiép xay dung
2.4. Phan 10&1 va 5 4 1 Marketing
phan doan thi truong xay dung,
xay dung Ngb Thi
2.5. Nghién ctru thi Thanh
truong Xay dung Van
2.6. Dy béo thi
truong xay dung




So tiét

STT | Tén chwong Muc, tiéu muc Tai licu
TC |LT |BT |TH tw hoc
3 |CHUONG 3: |31 Chién lugc - Philip

'II\'/II&A\ORI\ITCISE-)F(IA\IYG trong chién lugc ciia Qualzl ttrl

doanh nghié marketing,
DUNG s NXB

3.2. Nhgng muc tiéu Théng k&,

cua chién lugc chung 2002

Marketing

3.3. Va_i tro cua Marketing

Me_lfketlng trong q xay dung,

chién quc,rc.chun\g cla Ngé Thi

doanh nghiép va Thanh

phuong hudng co ban VAN

cua Marketing 5 4 |1

3.4. Phuong phap xac

lap chién lugc

Marketing

3.5. Noi dung cua

chién lugc Marketing

trong doanh nghi¢p

3.6. Khai quét vé

chién lugc Marketing

trong doanh nghiép

xay dung
CHUONG 4: | 4.1. Chinh sach san - Philip
CAC CHINH | pham Kotler,
SACH 4.2. Chinh sach gia Quan tri
MARKETING marketing,
CUA DOANH 4.3A,..Ch|'nh sach phan NXB
NGHIEP phoi Théng ké,

4.4. Chinh sach xdc 2002

tién (Ky thuatyém |° | 4 | 1 ]

trg Marketing) Marketing

4.5. Chinh sach xtic xdy dyng,

tién trong doanh Ngo Thi

nghiép xay dung Thanh

Van




\ So tiét Ai T
STT | Tén chwong Muc, tiéu muc Tai licu
TC |LT |BT |TH tw hoc
CHUONG 5: - Philip
HE THONG | 5-1. Khai I}iém va cac Kotler,
THONG TIN | bd phan cau thanh cta Quan tri
MARKETING| mot h¢ thong thong tin marketing,
VA NGHIEN | marketing NXB
CuUU 5.2. Hé thong ghi chép Thong ke,
MARKETING| ngi b6 s | a1 2002
5.3. Hé thong tinh bao a _
Marketing Marketing
. N ay dung,
5.4. H¢ théng hd tro ﬁgy@ e
quyét dinh Marketing Thanh Van
(MDSS)
CHUONG 6: | 6.1. Quy trinh quan tr - Philip
LAPKE | Marketing Kotler,
HOéCH’ TO 6.2. Lap ké hoach Quan tr_1
CHUC THUC . marketing,
R o Marketing
HIEN VA g NXB
KIEM SOAT | 6.3. T churc Théng ke,
MARKETING| Marketing 2002
6.4. Thuc hién 5 3|2 ]
Marketing Marketing
6.5. Panh gia va kiém xdy dung,
soat Marketing NF‘I%O Ehl
. Thanh Van
6.6. T6 chirc hoat dong
Marketing trong doanh
nghiép

Ghi chi: TC: Tong sé tiét; LT: Iy thuyét;, BT: bai tdp; TH: thuee hanh.

5. TAI LIEU THAM KHAO

1. Tai liéu chinh

- Ngo Thi Thanh Van, Marketing xay dung, tap bai giang

- Philip Kotler, Quan tri marketing, NXB Théng ké, 2002 (ban dich)

2. Tai liéu tham khao

- Phillip Kaotler, Armstrong, Principles Of Marketing — PEARSON
Prentice Hall Thriteenth edition, 2009.

6. PANH GIA KET QUA HQC TAP
3. Thang diém: theo qui dinh chung cua nha truong.

4. S6 lan danh gia, hinh thirc danh gia va trong s6 mdi lan danh gia két qua hoc
tap:



STT Hinh thirc danh gia Trong sb
1 | Bai tdp/Thuyét trinh theo nhom (giita ky) 30%
2 | Kiém tra cudi ky 70%

7. KE HOACH GIANG DAY

7.1 Ké hoach giang day 16p ngay: 4.5 tiét/ budi

STT

Buoi hoc

Noi dung

Ghi chu

1.

Bubi 1

Chuong 1: Tong quan vé Marketing trong xay
dung (4.5 tiet)

Budi 2

Chuong 1: Téng quan vé Marketing trong xay
dung (0.5 tiét)

Chuong 2: Thi truong va thi truong xay dung (4
tiét)

Bubi 3

Chuong 2: Thi truong va thi truong xay dung (1
tict)

Chuong 3: C;hién lugc marketing trong xay
dung (3.5 tiét)

Bubi 4

Chuong 3: thén lugc marketing trong xay
dung (1.5 tiét)

Chuong 4: Cac chinh sach marketing cua doanh
nghiép (3 tiét)

Budi 5

Chuong 4: Cac chinh sach marketing cua doanh
nghiép (2 tiét)

Chuong 5: Hé thong thong tin marketing va
nghién ctru marketing (2.5 tiét)

Budi 6

Chuong 5: Hé thong thong tin marketing va
nghién ctru marketing (2.5 ti€t)

Chuong 6: Lép ké hoach, t6 chuc thyc hién va
ki€m soat marketing (2 tiét)

7.

Budi 7

Chuong 6: Lap ké hoach, t6 chuc thyc hién va
kiém soat marketing (3 ti€t)

7.2 K¢ hoach giang day 16p toi: 3.5 tiét/ buoi

STT | Budi hoc Noi dung
2. Chuong 1: Tong quan vé Marketing trong xay
Lo Budi L e (3.5 tiét)
> | Budi?2 Chuong 1: Tong quan veé Marketing trong xay

dung (1.5 tiét);




STT | Budi hoc Ndi dung

Chuong 2: Thi truong va thi truong xay dung (2
tiét)

Chuong 2: Thi truong va thi truong xay dung (3
. tiét)

3. | Budi 3 y ,
Chuong 3: Chién lugc marketing trong xay
dung (0.5 tiet)

Chuong 3: Chién lugc marketing trong xiy

4 | Buoid 1 e (35 tidh)

Chuong 3: (;hié'n lugc marketing trong xay
.. dung (1.0 tiét);

5. | Buodi 5 ,
Chuong 4: Cac chinh sach marketing cua doanh
nghi¢p (2.5 tiét)

Chuong 4: Cac chinh sach marketing cua doanh
q nghiép (2.5 tiét

6. | Buoi 6 shicp { ) . . .
Chuong 5: Hé thong thong tin marketing va
nghién ctru marketing (1.0 tiét)

Chuong 5: Hé thong thong tin marketing va

7. | Buoi7 nghién ctru marketing (3.5 tiét)

Chuong 5: Hé thong thong tin marketing va

. nghién ctru marketing (0.5 tiét)
8. | Buoi 8 . . )
Chuong 6: Lap ké hoach, t6 chirc thuc hién va

kiém soat marketing (3 tiét)

Chuong 6: Lap ké hoach, t6 chirc thuc hién va

9. | Bubi9 .2 , . X
uol ki€m soat marketing (2 ti€t)

8. GIANG VIEN BIEN SOAN:
8.1. Ho va tén gidng vién: P6 Hoang Hii - GVCH Khoa XD&D

TRUONG KHOA




